 “Make a Connection ~ Make a Difference!"
Top 10 Ideas for an Individual Coach

1. Conduct “In-Home Coaching Intros” -- Invite your friends, relatives, and colleagues to set up coaching introductions at their home with people they know (see In-Home Coaching Intros.doc).
2. Attend professional association meetings – Introduce yourself and distribute flyers at association meetings inviting members and guests to have a complimentary coaching conversation or attend a special Coaching Event or Presentation.
3. Connect with Church or Synagogue members – Set up a table after the service to provide information about coaching to members and guests.
4. Ask 50 people you know to be advocates – Call 50 people that you have the best relationship with who are not potential clients and explain what you do and the benefits so well that they will be advocates for you and refer potential clients to you.
5. Hand out five business cards a day – Commit to handing out five business cards a day and give a compelling “elevator speech” so that people you do not know will get who you are and what you do and will contact you for a complimentary coaching conversation.
6. Have five meetings with potential clients – Review your Rolodex and contact five people who are potential clients and invite them to breakfast, lunch, or dinner.
7. Contact five professionals or merchants you know – Ask them for permission to leave flyers advertising your Coaching Event and an invitation to contact you for more information about coaching.
8. Ask existing clients for referrals – Offer a gift of free coaching for a month for every new client who contracts your services for at least three months.
9. Have lunch with colleagues -- If you have another job, invite colleagues to lunch and invite them to have a complimentary coaching conversation and attend your Coaching Event.
10. Be a star at Starbucks – Contact the manager of your local Starbucks (or other coffee shop) and offer to do an informational presentation one evening – and request that they put out flyers to advertise the event.
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