Top Ten Incentives to Get Involved in Planning a Coaching Event:
Category: Coach Success, Marketing, Full Practice 

Transform YOUR community, your coaching organization, and your coaching career by hosting powerful individual and group activities! Generate interest in what we offer as coaches… a win-win all around! Consider the following additional incentives and suggestions to get involved! -Created by Verena Aibel and Lynne Martin, Marketing/PR Committee Co-Chairs 2005-2006 for the New Jersey Professional Coaches Association (NJPCA), an International Coaching Federation (ICF) state chapter. 

1. Empower Yourself and Get More Bang for Your Buck! Get your money’s worth from your memberships in coaching organizations such as the <a href='http://www.coachfederation.com'>International Coaching Federation</a> (ICF), state chapters of ICF such as the <a href='http://www.njcoaches.org'> New Jersey Professional Coaches Association</a>, or <a href='http://www.cvcommunity.com'> CoachVille</a>! Take advantage of this concentrated effort and encourage your organization to help publicize your Coaching Events. 

2. Offer Your Leadership and Support! Start a Planning Committee RIGHT NOW! Join other coaches and simultaneously express your vision of being a leading edge professional coaching community! Designate a contact person, provide contact information on your organization’s website and your own website, and set up a weekly planning telebridge call to help plan and coordinate Coaching Events.
3. You Want Support Creating Ideas for Coaching Event Topics and Handouts! Set up a weekly Coaching Ideas Hotline (an interactive telebridge call) to help you and your fellow coaches create juicy Top Ten articles that you can turn into topics, events, and handouts.

4. Steppingstone! Expand your efforts to reach a larger audience or to help you make your debut as a coach! Motivate yourself to offer a new talk, program, or coaching demonstration. 

5. Springboard! Keep your name out there in the community’s eye by offering a new coaching-related opportunity. Consider offering an introductory talk to let people know about a future program you have planned. Have a sign up sheet and offer early bird registration specials.

6. Co-Coach or Co-Facilitate! Join up with one or more coaches in your area and increase the impact, camaraderie, and fun of doing a public event. Have coaches with the same specialty or all different ones! Host a panel discussion or a series of speakers.
7. Experiment With Different Approaches, Topics & Multiple Events! Offer more than one event. Create forums to discuss issues, share ideas, learn from, and contribute your experience regarding coaching, niches, business development, marketing, and workshop presentations. 
8. Try Out Different Venues, Different Markets! Offer events at various locations. Approach different professional or service organizations. Broaden your network and market reach. 

9. Promote Your Own Offerings! Bring flyers, brochures, business cards, and other handouts or “back of the room sales” items to all Coaching Events. Have a feedback form and/or sign-up sheets for information-gathering purposes and to schedule complimentary sessions.

10. Invite Prospects and Clients! Let your prospects, clients, family, and friends know when and where you will be offering your Coaching Events. Provide them a safe and fun venue to get to know you better or to see you in contribution to your community and profession. It’s good business AND good Public Relations!
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